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(From left) Naina Lal Kidwai, Ashni Biyani, Namita Thapar and Nidhi Tanti
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WOMEN INHERITORS

Inheritors too Have to
Overcome Gender Barriers

Creating a support system and mentoring aspiring entrepreneurs is criticial

Sreeradha.Basu@timesgroup.com

ow longbefore we see
Mehra & Daughters
and Patel &
Daughters on every
street corner?” was
the provocative
question with which
Naina Lal Kidwai, chairman,
Max Financial Services, kicked
off a session at the ET Women’s
Forum on Friday. A pertinent
point, given that the panel she was
addressing comprised daughters
of some of India’s biggest indus-
trialists, all of whom had as-
sumed the mantle of taking for-
ward their respective businesses.
In a session on The
Changemakers: How Daughters
are Remaking India Inc, Ashni
Biyani, director, Future Ideas,
Nidhi Tanti, vice president of the
Suzlon Group and Namita Thapar,
executive director, Emcure
Pharmaceuticals spoke out on
what it took to induct themselves
in the business and be taken seri-
ously; what they’re doing to bring
more women into their organisa-
tions; theimportance of asupport-
ive family and the guilt that some
still live with — and others have
been able to overcome.
In a country where only 14% of

entrepreneurs are women, and a
minuscule percentage of that are
leading businesses in family-
owned concerns, these women’s
journeys came with their own set
of challenges. For Biyani, whose
background was in design, the
transition tobusiness itself wasno
cakewalk. “I did it through hard
work and persistence. A woman in
a consumer-centric business has
an edge and as a thought leader--I
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Only 14% of entrepre-
neurs in India are wom-
en, and a minuscule per-
centage of those are fam-
ily-owned businesses

mademy mark,” she said.

Thapar said she was a qualified
CA,had an MBA andseven years of
work experience in the US under
her belt before she was considered
competent enough tojoin the fami-
lybusiness. Tantihad her sights set
on investment banking initially,
but had to start on the manufactur-
ing floor and work her way up be-
fore assuming the reins at two of
the group’s biggest businesses.

Along the way, all have faced soci-
etal pressure and stereotypes: be-
ing asked if they would give up
once they got married or had kids,
whether they were only pavingthe
way for atransition to the malesib-
ling or even being judged when
they left work early for a family
commitment.

Each of them credits their fami-
lies for the support they have pro-
vided. “We come from an extreme-
ly progressive family--that goes a
longway,” said Thapar.

As women leaders, they have
sought to promote diversity and
make their respective organisa-
tions safer, better and more attrac-
tive for women employees besides
gettingmore of them onboard.

Tanti, for instance, said that
because of the nature of thein-
dustry, the percentage of
women in her organisation
was dramatically low --just
4%. “We've targeted quad-
rupling of thenumberby
2022,” she said. “For that
we are creating a whole
ecosystem--putting in ba-
sichygienefacilities, child-
care facilities, travel facili-
ties. For themore physically
challenging roles, we are working
out ways to make them more tech-
equipped so that those opportuni-
ties too can be given to women in-
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stead of discountingthem.”
Thapar said that at Emcure too,
various ongoing initiatives had
driven up the number of women
but more needed to be done, some-
thing she hoped to achieve with
new policies being introduced. “I
run the franchise of a Younger
Entrepreneurs Academy that
teaches entrepreneurship to
11-18-year-olds,” she said.
“Asmuch as41% are girls.
That makes me optimistic
of where we will be a few
years down theroad.”
(Thediscussion was
moderated by Naina Lal
Kidwai, chairman,
Max Fin Services)
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Captain Kiran
Sangwan with
some new fans



